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The NWMO & Social Media



Social Media Plan
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We have one

Engage



Purpose
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• Tell the NWMO’s story in a way that engages the public, allowing them 
to understand the context of the APM project.

• Expand public engagement efforts into the social media space
with two-way dialogue and conversation.



State of social media
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State of social media
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Source: TechCrunch, Tracx

301 Million 317 Million 85 Million

Monthly active users



Today
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Upcoming
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@NWMOCanada
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Disinformation, misinformation 
and fake news campaigns are 
a real issue that we need to 

be alive and alert to.“
”– Karina Gould

Democratic Institutions Minister



Dangers of disinformation
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Dangers of disinformation
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58%

48%

42%

How 
Canadians 
access 
news

Source: Ipsos monthly stats from May 2017



Changing the narrative
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Our community is out there



Changing the narrative
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Our community wants to be engaged



Changing the narrative
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Our community wants us to be more active on social
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Thank You for listening. 
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